Cumbria Place
Survey 2008

Cumbria County Council

bmg

’research



Place Survey 2008

Prepared for: Cumbria County Council

Prepared by: Jenna Allen (Account Manager i Head of Local Government Delivery
Unit)

May 2009

bmg

research

Produced by BMG Research
© Bostock Marketing Group Ltd, 2009

www.bmgresearch.co.uk

Project No.: 7098

Registered in England No. 2841970
Registered office:

7 Holt Court North
Heneage Street West
Aston Science Park
Birmingham

B7 4AX

UK

Tel: +44 (0) 121 3336006

UK VAT Registration No. 580 6606 32

Birmingham Chamber of Commerce Member No. B4626

Market Research Society Company Partner

ESOMAR Member (The World Association of Research Professionals)
British Quality Foundation Member

Market Research Quality Standards Association (British Standards Institute) BS7911 for Market Research -
Certificate No. FS76713

Investors in People Standard - Certificate No. WMQC 0614
Interviewer Quality Control Scheme (IQCS) Member Company

Registered under the Data Protection Act - Registration No. 25081943



Table of Contents

1 Contexti CAA and the PIACE SUINVEY..........uuuiiiiiiiiiiiiiiiiiiiiiiiiiiieinieeenneneeeeeenneennnee 11
1.1 Wi CONEXE ..o 11
1.2 CAA and the Place Survey - ImpliCatioNS...........ccoviviiiiiiiiiie e, 11
1.3  The potential impact of the recession on Place Survey results..............ccccceevvvnnnnn. 13

2 DIStrict / BOroUGN DOOSES ... 16
2.1 TREDOOST. ... 16

2.1.1  Copeland Borough COUNCIl ............uuuuimiiiiiiiiiiiiiiiiiiieiee e 16
2.1.2  South Lakeland DiStriCt COUNCII ..........oociiiiiiiiiiiiiiieee e 16
2.1.3  Allerdale Borough COUNCIL...........cuuuiiiiiiiecieeeee e 16
2.2 TRIS TEPOIT i 17

G T -V T o 1o T PP 18
3.1  Background and method............oooiiiiiiiiiiiiiii 18
3.2 Views 0N the 10CaAl @rEa.........cooiiuiiiiiiiiiii et 18
T I o Tor | I 010 o] ToRR=T =T oV o = R 18
3.4 INFOrMALION....cciiiiiiiiii e 20
3.5  Local decisSion MaKIiNg...........uiiiiieiiiiiiiie e e e 20
3.6 HEIPING OUL .o 20
3.7 Getting iINVOIVE .......cooiiiiiiiiii 20
3.8 Respect and CONESION .......ccovviiiiiiiii e 20
3.9 COMMUNILY SAFELY......ceiiiiiiiiiiii i 21
3.10  ANti-SOCIAl BENAVIOUF ......coiiiiiiiiiiiiiee e e e 21
R 700 I O == 11 o R 22

4 KeY SHAEJIC MESSAGES .. i i eeeeeeeee et e e et ettt a e e 23

5  Key Driver ANAIYSIS (KDA) ...t 24
5.1 INIOAUCTION ...ccoiiiiiiiiiii e 24
5.2 MethOdoIOgY .....ccooeiiiiiiiieieee e 24
5.3  Method of Assessing Key Driver IMPOrtancCe.............coououuviieieieeeeniniiiiiiieee e 25
5.4  Key Driver Analysis: Relative Importance of Factors...........ccccceeeeiiiieviieiiicieen e, 25
5.5 Therole of factor @nalySiS.........cccuuuiiiiiiiiiiii e 26
5.6  Factor Analysis: Cumbria Place SUIVEY ........ccooiiiiiiiiiiii e 26

5.7  Make-up and Interpretation of the 10 factors...........cccooiiiiiiiiiiiiie e 27



Place Survey 2008

5.8  KeY fINAINGS ..ot 30
5.9  Analysis of the main 10 FACIOrS .........ccooviiiiiiiiiiiiiiee e 32
5.10 Analysis of the 56 aSPeCtS / SEIVICES......uuiiiiiiiiiiieiiee et 35

6 National Indicator (NI) SUMMEAIY .....cccooiiieeeeeeeee e 44
6.1  National INAICALONS .........cceviiiiiiiiiiiie e 44
6.2  Comparison with national NI @VEragesS.........ccceviiiiiiiiiiiiieeeeeeeieee e 46

A 1111 (oo [¥ o1 1] o I PP T PP P PPTTTRTTTPP 48
7.1  Background and Method.........cccooeeiiiiiiiiiiii e 48
A A =T o Lo oo =T o | PP 49
7.3 DAta rEPOIMING ...cceeiiieiiiieei et 49

8  Views 0N the 10Cal Area............uuuiiiiiiiiiiieee e 51
8.1  LOCAl PHHOMTIES. ...ceeiiiiiiiieeeeeeee e 51

S 70 S R o 1¥ [0 [ 0 1= To] o] (TSR 52
8.1.2  Older rESIUENLS ...ttt e e 52
8.1.3 FaMIIIES .. 52
8.1.4  Residents in social hOUSING...........uuiiiiiiiiiiiicce e 52

8.2  Areasin need Of IMPrOVEMENT ..........covviiiiiiiiiiiiiieieeeee e 54
ST R o 11 o [0 [ 0 1= To] o] [T USSR 55
8.2.2  OldEr rESIUBNLS ...ttt 55
8.2.3 Residents in social NOUSING.........ccooiiiieiee e 55

TG T o)V o 0] 1 1= PRSP 57
8.3.1  ACHIVItIES fOr tEENAGEIS. .. . uuiiiiiiiiiiiiiiiiiitiitbe bbb eeeeeeebennnnenne 58
8.3.2 Road and pavement FEPAIIS.......ccoe e 60
8.3.3  Affordable Decent HOUSING .......ccuvuiiiiiiieiiiieece e 62
8.3.4  JOD PrOSPECES ...ttt n e 64

8.4  Overall satisfaction with the local area................ooeiiiiiiiiiiiiii e 68
8.5  Neighbourhood belonging ... 72
8.6  Satisfaction with the NOMe ... 75

LS T o To= 1 I 010 o] o= = Vo = PSS 78
9.1 Perceptions of local public SEIVICES ...........ccovviiiiiiiiiiiiiii 78
9.11 Making the area Safer ............ oo 80
9.1.2 Making the area cleaner and greener ..........coooeeeeeeeeeeeeeeeeeeeee 82

9.2  Satisfaction with public service providers...........cccccoviiiiiiiiiiiii 83

9.3 Satisfaction WIth COUNCIH SEIVICES ....ueeeii ettt e e e enaens 85



9.3.1 Variation in satisfaction with 10Cal SEIVICES..........oouveiieiiiiee e 87

9.3.2 Keeping public land clear of litter and refuse............ccooeeeeeeee, 88
9.3.3  REfUSE COIIECHION ... 90

9.4  Satisfaction amongst users of the SEerviCes .........cccoceeeii i, 92
9.5  Value fOr MONEY.......ccoiiiiiiiiiiiieee 96
9.6  Overall satisfaction with the way the local authority runs things ............cccccceee.... 99
9.6.1  Satisfaction with the County COUNCIl...............uuumiiiiiiiiiiiiiiiee 100
9.6.2  Satisfaction with the District / Borough Council .............ccccooeiiiiiiiiiiiiiinnneenn, 102

10 INFOPMALION .o e e e e e 104
11 Local deCiSION MEAKING ........uuuuuuiiiiiiiiiii b eeeeneeennnne 106
11.1 Influence on local deciSion MaKING........ccciiiiiiiiiiiii e e e eaaees 106
11.2 Desire to be involved in deciSion Making ................eeeueeeemmmmmmmeiiiiiiiiiei. 109
12 HEIPING OUL ... 110
13 GEttiNG INVOIVEU. ... ..o e e e e e e e et e s e e eeeaeanees 111
14 RESPECT @NU CONBSION ...t 112
I 0 R [ 0 (o To [F {1 o] I PP PP PP PPPPPPPPPPPIN 112
14.2  Parental reSPONSIDIIY ...........uuumiiiiiiiii 112
14.3  CONESION .ottt 113
14.4 Fair treatment by l0Cal SEIVICES.....uuuiiii it e e e e e e aaaees 118
14.5 Support fOr Older PEOPIE .........uuuieiiiiiiiiiiei e 118
15 COMMUNILY SAFELY ... e e e e e et e s e e e e e eeanne 119
15.1 Safety iNnthe 10Cal @rea .........c.oooviiiiiiii e 119
16 AN-SOCIAI DENAVIOU ...t baneeeneeeees 123
16.1  INEFOAUCTION ...ttt e e e e e e e e e e e e e 123
16.2 Perceptions of anti-social DENAVIOUT ...............uuuiiiiiiiiiiiiiiiiiiiiieeees 123
16.2.1 Teenagers hanging around the Streets............cvvieeeiiieeiieeiciee e, 126
16.2.2 Rubbish or litter lying around .............ceeiiiiiiiiiiiice e 126
16.3 The response of local SErviCeS t0 ASB..........uuuuuuuuiiiiiiiiiiiiiiiiiiiiiiiiiieeeeeeeees 127
17 o [T 110 PSR 132
18 RESPONAENT PrOFIlE ... 133
19 Appendix One i Definitions of National Indicators ...............ccoovviiiiiiiiiiieeiieeein, 136
20 Appendix Two - Additional respondent comments from SUrvey.............cccceveeevvvnnnnn. 137

21 APPENAIX TRIEE = GIOSSAIY .....eveiieiiiiiiiiiiiiiiitiiitttteeeteeeeeebeeeeeeeeeaeeeeeeeeeeeeeeeeeenneenennnne 138



Place Survey 2008



Table of Figures

Figure 1: Importance weight of Factors impacting on satisfaction with the local area........... 33
Figure 2: Importance weight of Factors impacting on satisfaction with the way Cumbria
County CoUNCIT FUNS TNINGS ... 34
Figure 3: Top 10 most important factors impacting on satisfaction with the local area:
CUMDBDIIA COUNTY .. a e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e aeaaeeas 36
Figure 4: Top 10 most important factors impacting on satisfaction with the way the authority
run things: CuMBIIA COUNTY.......uuuiiiiiiiiiitiiti bbb enensnnnnnnnee 40
Figure 5: Most important factors in making somewhere a good place to live (All valid
(1S o0 0 15T= 1) PP 51
Figure 6: Most important factors in making somewhere a good place to live (variation by age,
AUl VAl FESPONSES) ..uniieeiieeeee e e e e e e et e e e e e e e e e ettt e e e e e e e rrr 53
Figure 7: Things that most need improving in the local area (All valid responses)............... 54

Figure 8: Things that most need improving in the local area by age group (All valid
(=TS o0 g ET= 1) PP 56

Figure 9: Proportion of respondents that feel activities for teenagers needs improvement by
key demographics (All valid rESPONSES) ...uuuuiiii i e e e 58

Figure 10: Proportion of respondents that feel that activities for teenagers needs
improvement by District / Borough (All valid reSpPONSES)..........uuuuuuimiiiiiiiiiiiiiiiiiiiiiiiiieiinnnnnens 59

Figure 11: Proportion of respondents that feel road and pavement repairs needs
improvement by key demographics (All valid reSPONSES) ..........uuuuuiiiimiiiiiiiiiiiiiiiiiiiiiiiiiieieens 60

Figure 12: Proportion of respondents that feel road and pavement repairs needs
improvement by District / Borough (All valid reSponses)..........cveeeiiiieiiiieiiicie e, 61

Figure 13: Proportion of respondents that affordable decent housing needs improvement by
key demographics (All valid rESPONSES) ...uuuuiiii i 62

Figure 14: Proportion of respondents that affordable decent housing needs improvement by
District / Borough (All valid r@SPONSES)......ccuviiiiiiiiiiiiiiiiiiiiiiiiieeeeeeeeeee ettt 63

Figure 15: Proportion of respondents that feel job prospects needs improvement by key
demographics (All Valid rESPONSES)......ccoieieeieeee e 64

Figure 16: Proportion of respondents that feel job prospects needs improvement by District /
Borough (All Valid rESPONSES) ...cevuiiiiiieeeiieeieee e e e e e e et e e e e e e e e earta e e e eaaaeaennes 65

Figure 17: Resident concerns compared to priorities for improvement (All Valid responses)67

Figure 18: How satisfied or dissatisfied are you with your local area as a place to live? (All
VAl FESPONSES) ...ceiiiiiiiiiiiii ettt ettt ettt e e e e e 68

Figure 19: Levels of satisfaction with the local area as a place to live by key demographic
groups i % satisfied (Valid F@SPONSES) ......cii i 69



Place Survey 2008

Figure 20: Proportion of respondents that are satisfied with their local area as a place to live

by District / Borough - % satisfied (All valid reSPONSES)...........uuuuuiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiinanens 70
Figure 21: The proportion of residents with a particular opinion who are satisfied with their
local area as a place to live (All valid reSPONSES) .......uuciiiieeeiiiiiiicie e 71
Figure 22: How strongly do you feel you belong to your immediate neighbourhood? (All valid
(1S o0 0 15T= 1) PP 72
Figure 23: How strongly do you feel you belong to your immediate neighbourhood by key
demographic groups - % strongly (All valid reSPONSES) .......ccoeeeeeieieeeeeeeee e 73
Figure 24: Neighbourhood belonging by District / Borough - % strongly (All Valid responses)
........................................................................................................................................... 74
Figure 25: Satisfaction with the home (All valid reSpoNSeSs)............uvviieiiieeiiiieiiiiiie e eeeeeeeians 75
Figure 26: Satisfaction with the home by key demographic groups - % satisfied (All valid
TESIDONISES) ..ttt 76

Figure 27: Satisfaction with the home by District / Borough - % satisfied (All valid responses)

Figure 29: Proportion of respondents that believe local services are working to make the
area safer a great deal / to some extent by key demographic groups (All valid responses). 80

Figure 30: Proportion of respondents that believe local services are working to make the
area safer a great deal / to some extent by District / Borough (All valid responses) ............ 81

Figure 31: Proportion of respondents that believe local services are working to make the
cleaner and greener a great deal / to some extent by key demographic groups (All valid
(=TS o0l g ET= 1) PRSP 82

Figure 32: Proportion of respondents that believe local services are working to make the
area cleaner and greener a great deal / to some extent by District / Borough (All valid

(=TS o0l g 7= 1) PRSP 83
Figure 33: Satisfaction with local public services (All valid reSponses) ........cccccccvvvvvvvveeennne. 84
Figure 34: Satisfaction with Council services - % satisfied (All valid responses).................. 85

Figure 35: Satisfaction with keeping public land clear of litter and refuse by key demographic
groups (All Valid FESPONSES) ....uuiiieeeie e e et e e e e ettt s e e e e e e aataeaa e s aeeaaeeeeesnnnnnns 88

Figure 36: Proportion of respondents that are satisfied with the way in which the Council
keeps public land clear of litter and refuse by District / Borough (All Valid responses) ........ 89

Figure 37: Satisfaction with refuse collection by key demographic groups (All valid
1S 0[] 4151 TR 90

Figure 38: Proportion of respondents that are satisfied with refuse collection by District /
Borough (All Valid rESPONSES) ....cuuuuuiii ettt e e e et a e e e e e e e e eeaeeaa e e e e aaeeeneee 91

Figure 39: Service satisfaction amongst service users - % satisfied (All valid responses)... 93















































































































































































































































































































































































































